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Financial information 
 First Quarter 2007 

 
 
 

Consolidated sales  
€ million 

2007 2006 % change

First quarter 171.8 146.6 +17.2
 

Note: Cotherm entered into the scope of consolidation on July 1st 2006 and Stehle on August 1st 2006.   
 
 
Sales 
 
The first quarter closed with sales at €171.8 million, up by 17.2% (+12.9% on like for like), in 
line with budget. 
 
All zones, with the exception of America, contributed to this performance.  
 
France was up by 11.6% (+7.1% on like for like), buoyed by good sales to DIY stores. 
 
Germany continued its good performances with a growth of 23.8% (+23.3% on like for like). 
 
Eastern and Central Europe, Northern Europe and Southern Europe also had very good starts 
to the year. They grew respectively by 35.2%, 31.3% and 15.6% (+28.0%, +16.5% and +9.9% 
on like for like). 
 
Business in Asia-Pacific accelerated significantly, increasing by 27.5% (+26.5% on like for 
like), boosted by strong growth on the Chinese and Korean markets. 
 
America had a difficult start to the year due to the downturn in the housing market. Sales 
remained practically flat, partly as a result of the depreciation of the dollar (+5.4% on like for 
like). 
 
Other news 
 
During the first quarter took place the acquisition of the British company PD Technologies, 
specialising in detection sensors for garage doors (€3 million in sales last year). 



 
 
 
 
 
 
 
 
 
 
 
Outlook 
Sales during the first quarter have been favoured by the weather bringing an early start to the 
awnings season. On the other hand the slowdown on the American market, incurred by the 
end of 2006, has continued into the new year. Equally, the decline of some currencies against 
the Euro, such as the Dollar and the Yen, will negatively impact consolidated group sales in 
2007.  
Structurally, the narrowness of order books does not give visibility beyond the next few 
months. However, with current growth rates holding up well and on-going improvements in 
production costs, SOMFY be should able to pursue its strategy of investing in communication 
and R&D, and reducing sales prices, while maintaining its level of results.  
 
 

April 27th 2007 
 

Profile 
 
Somfy is the world leader in motors and controls for openings and closures in residential and commercial 
buildings. Its main markets are France (29% of sales for the last financial year), Southern Europe (20%), 
Germany (15%), Northern Europe (14%) and America (11%). 
 
Contacts  
 
Somfy: Nicolas Duchemin – Tel: +33/0 450 40 48 49  
Shan: François-Xavier Dupont – Tel: +33/0 144 50 58 74  
 
Agenda 
 
General Meeting of Shareholders: Tuesday May 15th 2007 
Publication of interim results for first half 2007: Friday July 27th 2007 
 
http://www.somfyfinance.com 
 
 

http://www.somfy.com/

	Outlook
	April 27th 2007
	Profile
	Contacts 
	Somfy: Nicolas Duchemin – Tel: +33/0 450 40 48 49 
	Shan: François-Xavier Dupont – Tel: +33/0 144 50 58 74 

	Agenda


